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= Mission
We engage audiences
in the stories of human
ingenuity through the lens of
manufacturing — learning from
yesterday, exploring today, and
imagining tomorrow.

Vision

All will feel inspired, capable,

and welcomed to participate as
problem solvers and innovators to
help make a positive difference in
the world.
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Interviews with diverse stakeholders

described a vision for APM focused
on four strategic goals:
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APM becomes a
sought-after destination
that is relevant and
meaningful to all
audiences, from machine
tool enthusiasts and
historians, to local,
regional, and national

youth and adults who are
new to our story.

The future museum
showcases its unique
building, history, and
collection through highly
interactive experiences,
engaging more peoplein
the stories of innovators
past and present, the
joy of making, and the
wonder of understanding
how things are made.
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APM’s STEM+M
education and career
awareness initiatives
are woven into the
regional STEM education
ecosystem and enhance
national efforts through
unigue partnerships

and digital learning
resources.

APM actively
participates in the
regional and national
manufacturing
workforce development
ecosystem that is
reshaping

the narrative of
manufacturing and filling
vital workforce needs
across communities.



